o 



H 



CZ2 




o 




E 




o 




con 


tors 


UJ 


ac 


-i— » 




3 




Q_ 




C 











CD 

in 



;elled 


co 

CN 

m 


cane 










Buy 





CD 



rn m 




CM 
O 







o 

CM 

LO 








er and Buyei 
ify opportunr 
■ advertising 




Sell 
ident 




00 






m 






CD 
O 

m 





a) <= £ 

O) © CO 

CO T3 N T3 

£ S « 8 

CD CD 3 C 

.2 -o "cO 

O i_ m t 

CD O " 



CD 

5 



c 10 

ojI 8 

2 to © 

CD O 3 

C 'C *- 

CD CO >» 

(H C N 

CD N 



CN 
LO 




CO 

8 




CD 
CD 




</> 










■o 


Q. 


nd 




E 


c 


erate 


expa 


ntory 


Ei, frc 


adeW 


en 


o 


CD 
> 




Tr 


o 




C 







00 

o 
m 





c 








CD 








CO 




Ie 


Buy 


CO 

CO 
T3 


>^ 


b, ft 
yste 


c 


C 
CO 


CO 


Q_ CO 


bta 




JO 
o 


co <£ 


o 


histc 


Cl 


o CO 

o 



o 



m - > W 

o — cd 

O | P CO 



CO 
v. 




Appln. Filing Date: January 15, 2002 

Title: Inventory And Revenue Maximization Method 

and System 

Inventor(s): Allan GINSBURG et al. 

Application Serial No: 033323-002 Sheet 7 of 8 



Select 
Geographic 
Demarcation 
701 




Select Market 
within 
Geographic 
Demarcation 
702 




Set-up 
Advertising 
Media, e.g., 
Station Filters 
703 


► 


Select 
Advertising 
Media 
704 


— ► 


► 





Provide Info, 
re. Filtered 
Advertising 
Media 
705 



Optionally Re- 
Sort and Re- 
Rank Filtered 
Media Listing 
706 




Build Scenario 
for 

Presentment to 
Buyer 
707 


► 


Permit 
Scenario to be 
Edited 
708 


► 





Figure 7 



in 



3 



3 H 

^ CO 



O 



Q £ 



00 

IX 




